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small	  BEF	  experience	  



Promo?ng	  rural	  development	  and	  sustainable	  farming	  to	  maintain	  
nature	  and	  culture	  heritage	  





Nature	  itself	  does	  not	  need	  protec?on,	  so	  why	  shall	  we	  protect	  it?	  	  

Preserving	  nature	  -‐	  a	  need,	  which	  comes	  from	  
society	  itself.	  It’s	  driven	  by	  different	  
mo2va2ons:	  ethical,	  aesthe2cal,	  safety,	  
memories	  of	  „old	  days”,	  excuse	  and	  
compensa2on	  on	  nature	  destruc2on,	  solidarity	  
with	  other	  living	  creatures	  on	  the	  planet,	  etc.	  	  
	  
•  Therefore	  people	  shall	  be	  involved	  in	  the	  

process,	  not	  excluded.	  	  
•  Therefore	  nature	  shall	  be	  protected	  with	  

people	  and	  not	  from	  people.	  	  
•  Therefore	  we	  have	  to	  feel	  connec2on	  with	  

nature	  in	  order	  to	  understand	  its	  value	  and	  
necessity	  to	  be	  protected.	  	  

	  
•  Therefore	  ini2a2ves,	  which	  brings	  people	  to	  

nature	  and	  engage	  are	  keystone	  to	  
successful	  nature	  conserva2on.	  	  



Labeling	  products	  and	  services,	  which	  
supports	  values	  of	  Protected	  areas	  	  	  	  

Targeted	  areas	  of	  products/services:	  
•  Providers	  of	  tourism	  services;	  
•  Producers	  of	  agricultural	  goods	  and	  food;	  
•  CraFsmen.	  
	  
Benefits	  provided	  by	  the	  label:	  
•  Service	  providers:	  marke2ng	  tool,	  highligh2ng	  

excep2onal	  value,	  targeted	  adver2sing;	  
•  Protected	  area:	  a	  network	  of	  supporters	  who	  

promote	  values	  and	  goals	  of	  protected	  area,	  
help	  serving	  people;	  

•  Customer:	  guidance	  of	  selec2ng	  the	  product/
service,	  tested	  quality,	  opportunity	  suppor2ng	  
people	  of	  common	  value;	  

	  



Labeling	  products	  and	  services,	  which	  supports	  values	  of	  Protected	  
areas	  	  	  	  
Examples	  of	  criteria	  for	  services:	  
-‐  Loca2on	  in	  or	  near	  protected	  area;	  
-‐  Highligh2ng	  ethnographical	  features,	  local	  

tradi2ons;	  
-‐  Ac2ng	  as	  mini-‐informa2on	  center;	  
-‐  Use	  local	  products,	  employ	  local	  people,	  

provides	  local	  and	  tradi2onal	  food;	  
-‐  Waste	  sor2ng,	  environmental	  household	  

chemicals	  etc.	  

Examples	  of	  criteria	  for	  products:	  
-‐  Producer	  respects	  fair	  trading;	  
-‐  Employed	  local	  people;	  
-‐  Raw	  materials	  gathered	  respec2ng	  

environmental	  requirements;	  
-‐  Products	  made	  by	  involving	  tradi2onal	  

processes;	  

Specific	  criteria	  may	  vary	  depending	  on	  specific	  
protected	  area	  and	  its	  outstanding	  universal	  
value	  	  



Labeling	  products	  and	  services,	  which	  
supports	  values	  of	  Protected	  areas	  	  	  	  
Procedures	  and	  administra?on	  of	  the	  labeling	  process:	  
•  The	  applicant	  for	  the	  label	  is	  evaluated	  and	  decision	  

taken	  by	  special	  commission;	  
•  Members	  of	  the	  commission	  shall	  be	  representa2ves	  

from	  local	  self-‐government,	  communi2es,	  local	  
NGOs,	  protected	  area	  administra2on;	  

•  If	  applica2on	  approved	  –	  right	  of	  using	  the	  label	  is	  
free	  of	  charge.	  

Future	  task/improvements	  needed:	  
•  More	  intensive	  marke2ng	  campaign;	  
•  More	  intensive	  work	  with	  labeled	  business	  operators	  

needed	  to	  raise	  their	  knowledge,	  skills	  ,	  experience	  
exchange	  how	  to	  serve	  customers	  and	  nature.	  	  

•  Quality	  supervision	  and	  coordina2on	  body	  shall	  be	  
solved.	  	  

•  Etc.	  



We	  encourage	  people	  get	  experience	  and	  connec?on	  
to	  nature	  

Cri?cal	  path:	  
experiencing	  nature	  >	  reveal	  personal	  connec2on	  >	  valua2ng	  nature	  >	  understand/jus2fy	  
nature	  conserva2on	  need	  >	  get	  involved	  taking	  ac2on.	  	  

Goals:	  
•  Provide	  tools	  and	  facilitate	  people’s	  experiencing	  and	  exploring	  nature;	  
•  Exploring	  nature	  involving	  all	  senses	  (see,	  touch,	  hear,	  taste,	  smell)	  and	  emo2ons;	  
•  Promote	  exploring	  nature	  nearby	  instead	  of	  “hun2ng	  rare	  species”;	  
•  Promote	  cultural	  heritage	  and	  sustainable	  lifestyle;	  
•  Involve	  public	  and	  business	  solving	  environmental	  problems;	  	  
•  Establish	  self-‐sustaining	  ini2a2ve	  by	  	  public	  and	  business	  support;	  

Donella	  Meadows:	  “Slowing	  down	  could	  be	  the	  single	  most	  effec2ve	  
sollu2on	  to	  the	  par2cular	  save-‐the-‐world	  struggle”.	  	  

Edward	  Abbey:	  “It’s	  not	  enough	  to	  fight	  for	  the	  land,	  it’s	  even	  more	  
important	  to	  enjoy	  it.	  While	  you	  can.	  While	  it’s	  s2ll	  here.”	  	  



We	  encourage	  people	  get	  experience	  and	  connec2on	  to	  nature	  

What	  we	  do:	  “Slow	  travelling”	  concept:	  promo?ng	  ideology	  and	  
web	  plaXorm	  of	  travelling	  routes;	  



What	  we	  do:	  Nature	  experiences	  workshops;	  



What	  we	  do:	  Providing	  guidance	  for	  individual	  
nature	  exploring	  (e.g.	  audio-‐guides);	  



What	  we	  do:	  Involving	  society	  mapping	  environmental	  problems	  in	  
nature	  for	  solu?on	  oriented	  process;	  



We	  are	  on	  the	  baby	  phase	  s?ll	  and	  will	  jump	  into	  
mud	  a	  lot	  of	  ?mes.	  Please	  join!	  	  


